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For their second annual experiential conference, 
HRX, Level5 Events partnered with the Heart 
Rhythm Society (HRS) to up their game with a 
unique brand expression that would garner the 
interest of attendees and sponsors alike.
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More Than A Mantra
Despite being the second annual 
HRX conference, HRS had not yet 
found it’s unique voice for this newly 
budding community of innovators. 
They needed more than a mantra. 
More than a tagline. They needed 
an ethos. A rallying cry. So Level5 
worked to craft a narrative and 
messaging map that was 
authentically HRX.

Identity and Brand Guidelines
Level5 worked with HRS to modernize 
and further develop the HRX brand 
by updating their logo with a new 
tagline and developing a toolkit of 
graphic elements and assets, a color 
story, and brand guidelines for 
activation across all HRX collateral, 
digital and print.
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Once the brand foundations 
were developed, Level5 got 
to work on expressions of the 
brand, including wayfinding, 
digital ads, an animated 
theme graphic, event website 
hero images and assets, and 
presentation templates.

Event Website

Animated Theme Graphic Storyboard

Digital Signage Wayfinding

Name Badges

Digital Ads




